Wolverine World Wide
Please fill in the blank (This is a very important part of the interview – to know why you are interested):

List 2-3 reason why you are interested in this industry? 

___________________________________________________________________________________

List 2-3 reasons why you are interested in Wolverine World Wide Company?  

_____________________________________________________________________________________

List 2-3 reasons why you are interested in this position? 

___________________________________________________________________________________ 

1. Company general info

Wolverine World Wide has the shoes to quiet your barking dogs. Wolverine World Wide manufactures and markets Hush Puppies casual shoes and slippers, a variety of boots, and related apparel and accessories. Boot lines include Merrell (outdoor), Bates (military), HYTEST and Wolverine (industrial), and private labels. Wolverine also has licenses from Caterpillar ("CAT"), Harley-Davidson, and Stanley to produce branded footwear. Wolverine sells worldwide through department and specialty stores, independent distributors, catalog and Internet retailers, and about 75 company-owned retail stores in the US.
Timeline since 1994 Wolverine introduced the world to "Walking Machines" - Caterpillar Footwear, and a new fashion found its way onto city streets.

1995 - Hush Puppies Shoes were voted Fashion Accessory of the Year by the Council of Fashion Designers of America.

1997 - Wolverine World Wide purchased the Merrell brand and began the process of developing the leading global brand in performance outdoor footwear.

1998 - We acquired the global license for footwear from the Harley-Davidson company. This continues to be one of our top performing businesses featuring bold, edgy and sexy footwear for riders and those who aspire to the Harley-Davidson lifestyle.

2000 - Tim O’Donovan became the CEO and President of Wolverine World Wide.

2001 - We acquired our European Caterpillar and Merrell businesses from our former master distributor creating our first owned wholesale businesses on the continent.

2003 - We purchased Sebago, an authentic American brand featuring hand sewn dress casual and performance marine footwear including Docksides.

2005 - Company sales topped one billion dollars for the first time.  Tim O'Donovan named Chairman of the Board of Directors.  Blake Krueger named President and Chief Operating Officer. 
Strategic Vision: To Excite Consumers Around The World With Innovative Footwear And Apparel That Bring Style To Purpose .   To reach this vision, we developed a plan based on the tenets of product innovation, global expansion, brand development, service excellence and community service- with the end goal of delivering superior shareholder returns.   We are pleased to report that our record 2005 performance is a direct result of the execution of that plan. 
Wolverine World Wide Locations: 

North America

Europe: Unite Kingdom, France, Finland, Germany, Netherlands, Sweden, Switzerland

Financials and facts

Company Type
Public (NYSE: WWW)

Fiscal Year-End
December

2005 Sales (mil.)
$1,061.0

1-Year Sales Growth
7.0%

2005 Net Income (mil.)
$74.5

1-Year Net Income Growth
12.9%

2005 Employees
4,502

1-Year Employee Growth
(12.3%)

Key People
Chairman and CEO
Timothy J. O'Donovan 
Director, President, and COO Blake W. Krueger

EVP, CFO, and Treasurer  Stephen L. Gulis Jr.

2. Brands/Products
Products

Brands 

Sebago, Hush Puppies, Track ‘n Trail, Hytest Safety Footwear, CAT, Merrell, Harley Davidson, Wolverine, Bates, Stanley Footgear, Wolverine Leathers.   

3. In the news
Wolverine World-Wide rises on upgrade


SEP. 29 12:04 P.M. ET Wolverine World Wide Inc. shares rose more than 3 percent on Friday, after a Prudential Equity Group analyst upgraded the footwear company, expecting a strong earnings report next week. 

Wolverine shares rose 81 cents, or 3 percent, to $28.38 on the New York Stock Exchange. 

"We expect a solid report and guidance for next year in line with or above consensus, which implies an acceleration in earnings per share growth," analyst Lizabeth Dunn wrote in a client note. "New launches should provide added sales in 2007 and Merrell (brand) continues to drive topline growth as well."

Dunn bumped Wolverine to "Overweight" from "Neutral" and increased its price target to $31 from $26. 

Wolverine -- whose shoe brands include Merrell, Hush Puppies and Sebago -- is due to report third-quarter earnings on Wednesday before the opening bell. 

Dunn said margins for Wolverine continue to improve on sales of higher-priced Merrell and Hush Puppies shoes. Stock option expense, investment spending and antidumping duties weighed on earnings so far this year, but those factors should draw back in 2007, she added.

4. Top Competitors

R. Griggs: What fashion statement have the Pope and Madonna made? Both have worn Dr. Martens (aka Doc Martens or Docs), the chunky, thick-soled shoes and boots made by R. Griggs and sold in specialty stores and major retailers. The style has grown beyond the classic, black, lace-up boot to include more than 1,000 variations of boots, shoes, and sandals for adults and children. R. Griggs, one of the UK's biggest shoemakers (C&J Clark is the other), is returning to its work-boot roots as sales have dwindled. Founded a century ago, the company has been making Docs since 1960. Max Griggs, president, and his brother Stephen, vice chairman, own the company.
Red Wing Shoe:  In an era where "handmade" has become a real rarity, Red Wing Shoe Company is holding onto tradition, continuing to make its Red Wing-brand work shoes by hand, as it has since 1905. The company's US and foreign factories make casual and outdoor shoes and work and steel-toed boots under the Red Wing, Vasque, Irish Setter, WORX, and Carhartt Footwear brands. Its shoes can be purchased at more than 4,000 retail outlets in the US. Although it distributes worldwide, the US accounts for the bulk of its sales. Red Wing also owns a tanning operation and the St. James Hotel in Red Wing, Minnesota. The Sweasy family controls the company.

Timberland:  Even non-hikers can get a kick out of Timberlands. The Timberland Company is best known for making and marketing men's, women's, and kids' footwear. The firm's footwear includes its popular yellow hiking boots, boat shoes, dress and outdoor casual footwear, and sandals. Its merchandise also includes apparel (outerwear, shirts, pants, socks) and accessories, such as sunglasses, watches, and belts. Timberland has more than 220 company-owned and franchised stores in Asia, Canada, Europe, Latin America, the Middle East, and the US, and it sells worldwide in department and athletic stores. The founding Swartz family, including CEO Jeffrey Swartz, controls 98% of Timberland's voting shares.
